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BACKGROUND& CONTEXT

ÅWorld NTD Dayhas taken place on 30 January every year since 2020. This date marks the anniversary of the 
2012 London Declaration onNTDs.

Å In 2021, led by the UAE together with Brazil and Oman, the WHA74 officially recognised 30th January as 
World NTD Day.5GJD< ,2" "9Q AK FGO GF= G> 5&-ӐK ҏґ %DG:9D &=9DL@ "9QKӄ

Å For World NTD Day 2022, Uniting launched the 100% Committed campaign and kicked off the Kigali 
Declaration on NTDs endorsement process to secure financial and non-financial commitments towards the 
delivery of WHO 2030 NTD road map targets. The WHO led a campaign to celebrate the World NTD Day with 
a theme centeredaround health equity. 

Å Following the WHO case for investment, which highlighted the critical funding need for NTDs, World NTD 
Day 2023 was an opportunity to rally the global NTD community around a unified theme - a call-to-action to 
advocate for more and better investment in NTDs.
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PROCESS& APPROACH

Å The process involved working with partners on discovery, strategy development (including message 
development), delivery, and we are now at the evaluation and lessons learnt stage.
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STRATEGY& PLAN
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STRATEGY& PLAN- PRINCIPLES

Key principles were built around endemic leadership, activity to motivate action (moving beyond 
awareness), and movement-building. For the full plan, see here.

Evolving from To

Voices from NTD endemic 
countriesbring part of 

the debate

Voices from NTD endemic countries front and centre across campaign 
touchpoints and engagement (events, advocates, creative, content etc.)

Awareness building Focus on action, funds and commitments

Focus on discrete/one off 
moments

Harnessing World NTD Day as a hook as part of an on-going global 
movement, using World NTD Day as one key moment

https://docs.google.com/document/d/13EOGtESuY31nL2pbh_Nt_HrcwBSqIL7dHr3myoapvIQ/edit
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STRATEGY& PLAN- AIMS

Primary aim
ÅMobilise national and international resources for NTDs.

Why?
ÅA lack of resources has been seen as a significant barrier to the control, elimination, and 

eradication of NTDs.
Å Intensified by COVID-19, causing severe delays and disruption to NTD programmes, 

massive repurposing and diversion of resources.
ÅConcerted action and sustainable financing for NTDs is needed.
ÅWe want to see a recovery from COVID-19 disruptions and ensure we have sufficient 

resources to achieve the targets in the WHO 2030 NTD road map.

For the full plan, seehere.

https://docs.google.com/document/d/13EOGtESuY31nL2pbh_Nt_HrcwBSqIL7dHr3myoapvIQ/edit


10

STRATEGY& PLAN- AIMS

Secondary aims
Å Incorporate NTD interventions into broader health and developmental agendas.
Å Facilitate an engaged partnership to support NTDs and build multi-sectoral support for 

the NTD roadmap.
ÅRaise awareness of the need for increased investment in NTDs.

Why?
ÅSustainable control of NTDs must be fostered by mainstreaming NTD programmes into 

national health systems and national development strategies.
ÅCollaborating beyond the health sector.
ÅWe must continue to push forward as one unified community; only in doing so can we 

succeed in reaching the NTD 2030 targets.



11

STRATEGY& PLANςKEYAUDIENCES
Those that can make significant financial and political commitments and those that have made 
commitments already ӛcelebrate and recognise them
- Endemic country leaders (Heads of State of countries affected by NTDs)
- Donor countries
- Private funders
- Foundations and multi-laterals

Influencers/enablers
- Advocates and champions
- People affected by NTDs
- Broader public who can rally support for NTDs, sharing and amplifying assets and calling for change

Core partners
- NTD sector
- Global health community 
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STRATEGY& PLANςAUDIENCEASKS

Audience Ask

Those that can make financial and political 
commitments 

Å Endemic country leaders
Å Donor countries
Å Private donors
Å Foundations and multi-laterals

Å Invest in neglected tropical diseases; endorse 
and commit to the Kigali Declaration on NTDs

All other audiences
Å Advocates and champions
Å People affected by NTDs
Å Broader public who can rally support for NTDs, 

sharing and amplifying assets and calling for change
Å NTD sector
Å Global health community

Å Urge world leaders to invest in neglected 
tropical diseases and endorse and commit to 
the Kigali Declaration on NTDs
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STRATEGY& PLANςTHEME

Act now. Act together. Invest in neglected tropical 
diseases

ÅSupported by campaign - 100% Committed

100% Committed to ending neglected tropical diseases

(This is a global movement to mobilise resources for NTDslaunched in 2021 

which we will continue to harness as part of resource mobilisation efforts. It 

puts endemic countries and people affected by NTDs front and centre. It has 

been used (and continues to be used) by many Heads of State when 

committing to action for NTDs).

For the full plan, seehere.
.

https://100percentcommitted.com/neglected%20tropical%20diseases%20(NTDs)
https://docs.google.com/document/d/13EOGtESuY31nL2pbh_Nt_HrcwBSqIL7dHr3myoapvIQ/edit
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STRATEGY& PLANςKEYMESSAGES
We wanted to ensure that our different activities stayed connected as a global movement 
calling for investment in NTDs, while also allowing organisations/groups to add their own 
messaging that makes it sharper for their disease or country area.

Messagingwas split into two levels :

1. Core messaging
This was front and centre in all levels of comms. On its own, it was used in broad/high-level 
contexts e.g. the central call to action, the main pages of web content, media talking points. It 
was also the basis to build any targeted messaging.

2. Targeted messaging
For added focus when covering certain diseases or areas. Specific frames and locally relevant 
arguments, data and proof points were used on top of core messaging.

https://docs.google.com/document/d/1bIhsRt7ANTJtpqS0oEJNtadGX_CYRVM-PdxVwkhEjRU/edit
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STRATEGY& PLAN- TONE
ÅUsing evidence-informed frames, messengers and imagery to influence (recognising that 

stories are powerful tools to persuade and empower)

ÅShowing that progress is possible- position NTDs as solvable and winnable, create positive 
stories from people affected by NTDs,celebrate the 47 countries that have already 
eliminated at least one NTD so far, proving progress is possible. We will push for greater 
action and commitments on this basis.

ÅDemonstrating need
- Launch the WHO NTD report 2022
- Socialise the WHO case for investment in NTDs
- Targeted media and broadcast outreach to highlight the impact of COVID-19 on NTDs
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STRATEGY& PLAN- TONE
ÅHighlighting the opportunity and benefits

- Social sharing of content (shows how investing in NTD programmes leads to better 
education, health, and employment outcomes, and transforms lives and communities. It also 
helps to reduce gender inequity, stigma, and preventable mortality and morbidity)
- Social assets which highlight the different dimensions and interlinkages; education, equity, 
women/girls, global health security, poverty reduction

ÅEngaging with advocates, partners and champions to call for action
- Provide toolkit and briefing packs

ÅCelebrating commitments so far
- Announce any new endorsements and commitments (as part of the Kigali Declaration on 
NTDs) and package up for news media

ÅPublishing the commitments tracker - celebrate commitments to date and call for new 
commitments

https://unitingtocombatntds.org/kigalideclarationcommitmenttracker/


17

STRATEGY& PLANςLOGICMODELSTRATEGY
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ACTIVITY
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WHO ςGlobal NTD Programme
WHO launched a new NTD progress report; co-hosted the World NTD Day webinar; hosted, 
co-hosted or attended other events (at global/country level); and secured multiple media 
interventions (web releases, interviews, op-eds, briefings)
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ACTIVITY- UNITING
ÅLaunches

ÅEvents

ÅEndemic leadership 

ÅContent

ÅPartner activity

ÅMedia coverage

ÅPartner media coverage 
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LAUNCHES

New commitments announced and posted video messages from 
Tijana Williams, GSK Director, and Rob Henry, Senior Public 
Health Advisor for NTDs at USAID, sharing commitments. 
President of Ghana, Hon. Nana Akufo-Addo also endorsed the 
Kigali Declaration, and AnesvadFoundation were celebrated for 
their new commitment.
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LAUNCHES
The Kigali Declaration Commitment Tracker, designed to capture, track and monitor 
commitments for NTDs, was launched.
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EVENTS

A joint WHO/Uniting webinar on World NTD Day to 
celebrate and mobilise partners.

Dirk Engels spoke at the G-Finder report launch, calling 
for sustainable financing for NTDs.
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EVENTS

2@GCG KHGC= 9L >JA;9 3FAGF 9F< >JA;9 !"!ӐK
event, the first time they have officially 
commemorated the day.

Thoko gave a guest lecture for the 
Maximillian Godwin 
KilipamwambuMemorial on the 
AEHGJL9F;= G> +9PӐK OGJC AF ,2"K

Louisa Tribe spoke at the SADC 
Youth 'Act now, Act together' 
Twitter space.

Thoko attended a World NTDevent hosted 
by theGovernment of South Sudanand 
presented the KigaliDeclaration on NTDs.
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ENDEMICLEADERSHIP
Thanks to ALMA, the 
President of Guinea-Bissau 
shared a statement and 
tweet, calling on 
stakeholders to act now, act 
together, and invest in 
NTDs.

The President of Ghana, Hon. Nana Akufo-
Addo shared how he is 100% Committed in a 
video message, endorsing the Kigali 
Declaration.


